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Sales of $246,793,941 establish new record 
in Goldblatt’s 58 year history. 

On Jan. 3, 1973 the Company paid its 
100th consecutive cash dividend. 

New Furniture Showrooms opened in 
Mishawaka, Indiana, Indianapolis, 
Indiana and Decatur, Illinois. 

Goldblatt’s pioneers the new Furniture 
Showroom concept in metropolitan 
downtown area in its State Street 
Chicago store. 

Goldblatt’s makes test entry into 
Home Improvement Do-It-Yourself 
market with 40,000 sq. ft. store adjacent 
to Downers Grove, Ill. Furniture 
Showroom Home Center. 
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TEN YEAR 

FINANCIAL HIGHLIGHTS 



1972 1971 

Net Sales. 

$246,793,941 $229,322,448 

Net Income. 

2,632,606 2,572,051 

Net Income 
per Common Share.... 

.87 .85 

Dividends Paid 

per Common Share.. .. 

.36 .36 

Net Working Capital... . 

29,985,204 30,565,877 

Long-Term Debt. 

. 16,600,806 17,771,675 

- 

Shareholders* 

Investment. 

43,527,806 41,990,513 

Book Value 

per Common Share.... 

14.31 13.80 

Total Assets. 

. 127,127,488 118,945,111 


NOTE: Net income per common share is based upon the average 
number of shares outstanding during the year. Book value 
per common share is based upon the number of shares 
outstanding at the end of the year. All years have been 
adjusted to reflect the stock splits approved by share¬ 
holders May 5, 1969 and December 21, 1966. 









































1970* 

1969 

1968 

1967 

1966 

1965 

1964 

1963 

$207,276,657 

$215,118,709 

$208,722,856 

$184,925,391 

$170,066,521 

$162,220,909 

$153,002,031 

$135,212,059 

626,847 

2,636,643 

3,275,180 

3,176,488 

2,951,012 

2,404,186 

1,520,389 

(127,774) 

.21 

.87 

1.08 

1.05 

.99 

.82 

.51 

(.04) 

.36 

.33 

.30 

.30 

.15 

.15 

.11 

.14 

[ 27,416,102 

29,384,371 

33,708,186 

27,825,005 

28,027,693 

30,114,657 

27,710,287 

22,435,462 

15,702,042 

17,329,649 

17,898,784 

12,393,786 

8,350,000 

12,050,000 

9,250,000 

6,200,000 

40,513,775 

40,708,413 

39,280,244 

36,915,007 

34,601,364 

31,971,116 

30,010,502 

28,822,791 

13.32 

13.38 

12.95 

12.17 

11.46 

10.81 

10.15 

9.71 

116,775,908 

115,369,457 

98,800,646 

93,786,299 

74,174,141 

70,688,767 

64,559,527 

50,792,874 


♦The decline in net income 
for the fiscal year 1970 was 
substantially the result of an 
unusual, protracted and mul¬ 
tiple strike of both warehouse 
and teamster employees. 






























To our Shareholders: 

We are pleased to report that sales for the 
fiscal year ending January 27, 1973 were 
$246,794,000, an increase of 8% over the 
previous record sales of $229,322,000. Net 
earnings for the year reached $2,633,000 equal 
to 87^ per share up from $2,572,000 or 85^ 
per share in 1971. 

1972 exceeded all sales records in the 
company’s 58 year history. Although net 
earnings were higher than the prior year, they 
did not reach expected levels until the 4th 
quarter of 1972. Sales for that quarter set new 
records and earnings reached a near record 
high. We are encouraged by 1972’s strong 
finish and look forward to continued 
improvement in 1973. 

Important steps were taken in 1972 
2 which have paved the way for the company’s 

continued growth and profitability in the 
coming year. Economic forecasts appear to 
support such prospects. Our over-all image 
for fashion in wearing apparel and for home 
furnishings has been further upgraded with 
consequent improvement in profit margins. 

It is a pleasure to report that Goldblatt’s 
has won a first place award as the *'National 
Retailer of the Year” in the department store 
Class I category in the "Brand Names 
Foundation” annual competition. The award 
was given for outstanding retail leadership, 
consumer information and brand names 
merchandising programs during the year 1972. 
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Operating controls were strengthened and 
our loss prevention programs have 
substantially reduced inventory shrinkage to 
below the prior year and to less than the 
national averages for department stores. 

Added new computer systems introduced in 
1972 with their on-line data capability 
provided many operating benefits. In the 
matter of organization, many significant 
changes were made in the latter part of 1972, 
the most important of which was the 
separation of the general merchandising 
management responsibilities into two 
functional divisions. Also, George Bruski, 
whose services will be sincerely missed, retired 
as Treasurer after 45 years of service to the 
company. The Board elected Mrs. Evelyn P. 
Egan to the office of Treasurer. 

To accelerate our growth we are always 
seeking new areas of opportunity in retailing. 
In October, 1972, Goldblatt's made a test 
entry into the high volume home improvement 
“do-it-yourself” market with a new 40,000 sq. 
ft. home improvement store adjacent to our 
Furniture-Showroom Home Center in 
Downers Grove, Illinois. Also in October 1972, 
we opened a new furniture-showroom in our 
State Street Store in downtown Chicago, 
which is the first of its kind ever to be 
incorporated into a full-line metropolitan 
department store. In the summer of 1973 
construction will begin on a new 120,000 sq. 
ft. furniture showroom warehouse in Rockford, 
Illinois. Our new furniture-showrooms in 
Decatur, Illinois, and in Mishawaka, Indiana, 
are being improved to provide additional 
warehouse facilities for immediate “take-with” 
of purchases. The Scottsdale furniture- 
showroom Home Center in Chicago is again 
being enlarged to provide additional warehouse 


space to accommodate the store's record 
growth. It is our objective to develop 
additional furniture-showrooms, both free¬ 
standing and within our department stores in 
keeping with our pattern that began in 1967 
for the retailing of furniture and home 
furnishings. 

The company's financial position 
continues to be strong and bank credit lines 
are more than adequate for foreseeable 
interim needs. On January 3, 1973, the. 
Company paid its 100th consecutive cash 
dividend. 

In periods of inflation Goldblatt's policy 
of selling for less and keeping prices down 
will be especially attractive to customers. We 
are in the best position to satisfy these 
demands. We will continue in 1973 to work for 
the best interest of our shareholders, our 
customers and our employees. We are 
confident that 1973 will be a good year for 
Goldblatt's with strong growth in both 
sales and earnings. 


Respectfully submitted , 




Louis Goldblatt 

President , Chief Executive Officer 


April 16, 1973 













TEAMWORK IN MANAGEMENT 
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(1 to r) 

Irwin S. Selin, Vice President—Director of Stores; 
Stanford J. Goldblatt, Vice President — 

Gen*l Mdse Mgr Soft Goods; 

Gilbert J. Mintz, Vice President-Sales Promotion; 
John Vlad, Vice President—Assistant to the President. 


(Seated 1 to r) 

Evelyn P. Egan, Treasurer; 

Frank F. Kremsner, Vice President—Operations; 

(standing 1 to r) 

Chester P. Malin, Vice President—Personnel; 
Irwin Goldberg, Vice President — Comptroller; 


Albert H. Dolin, 

Executive Vice President 


Secretary 


Herman G. Buckley, 

Vice President—General Manager 














OUR FLAIR 
FOR FASHION 


Goldblatt’s has created new 

programs to capture 
growing awareness 
mers for fashion 
l apparel. Selling 
iias been expanded; 
isplay-presentations 
installed to heighten 
'ashion atmosphere, 
lion coordinators are 
re involved than ever 
fore both in the buying 
id presentation of 
ishions. This accent on 
'ashion will we believe 
continue to play 



a significant role 


in our greater 
profitability 
and growth. 
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MERCHANDISING & 
PROMOTION... 

Creating bold imaginative promotions 
challenges our ingenuity in merchandising. 

This challenge is well met by our buyers who 
not only constantly search domestic markets 
for outstanding values in quality merchandise, 
but in addition are reaching new highs in 
import activities. New world markets are being 
constantly pioneered and opened by us in 
the newly developing countries and in 
countries whose currencies are not affected 
by the devaluation of the dollar. 

All of this tends, we believe, to reward 
our customers’ sense of thrift and to enhance 
their confidence in the merchandise we present. 

Our merchandising approach also 
strengthens the appeal of all of our 
promotional events, including the “Tiger of a 
Sale,” “Star Sale” and our newly successful 
“One Day Super Sale.” Our 1972 annual 
import event was well received by customers 
and gained international recognition. Our 
unmatched, all-out merchandising efforts have 
placed us among the top ranking promotional 
department stores. What sets us apart, 
however, is our strength in being able to offer 
a full range of fashion apparel, a wide 
collection of customer service and leadership 
in the sale of nationally branded merchandise. 

And whether it's a sale or everyday 
shopping, we’re dedicated to giving the 
customer what she wants . . . and when 
she wants it. 


Goldblatt’s searches the world in seeking out 
ever better values. 


“For promoting peace through trade” Louis Goldblatt 
receives international award at annual import event. 

Tennis anyone? Or golf? Pro shop concepts—a new feature 
of Goldblatt’s expanded sporting goods departments. 
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FURNITURE SHOWROOM HOME CENTERS 

A Story of Continuous Growth 




/urniturc 


06 LATTS 


Goldblatt's Furniture Warehouse/ 
Showrooms, in Mishawaka, Indiana, 
expanding for completion this fall. 


11 /^ 

goldblatts V , 


fumitbrm Sh 


New for 73. Goldblatt/s 130,000 sq. ft. Furniture 
Warehouse/Showroom in Rockford, Illinois. 


Goldblatt’s Furniture Warehouse/Showroom 
Scottsdale, Chicago again being expanded. 











Our concept of retailing furniture and home 
furnishings introduced in 1967 with the 
opening of the first Goldblatts Furniture 
Showroom Home Center has been widely 
imitated and adopted nationally. 

Customers like the convenience of the 
coordinated room settings, one-stop shopping 
and the ready availability of quality 
merchandise of their choice ... at the lowest 
possible prices. 

Our long-time acceptance and performance 
in the home furnishings field and our greatly 
advanced and sophisticated data processing 
systems have made us successful in this 
furniture marketing concept. 

We will continue to develop and open 
new furniture showrooms and broaden 
those already open. 

In the summer of 1973 construction 
will begin on a new 120,000 sq. ft. Furniture 


Showroom Warehouse on the Town and 
Country Shopping Center site in Rockford, 
Illinois, where a Goldblatts Department 
Store is also located. 

Our Furniture Showroom in Decatur, 
Illinois, is being improved to provide 
additional warehouse facilities for immediate 
“take-with” of purchases. 

In Mishawaka, Indiana, 41,500 sq. ft. 
of additional warehouse facilities for greater 
customer convenience are being added to the 
present Goldblatts Furniture Showroom 
Home Center. 

The Scottsdale Home Center in Chicago 
is again being happily enlarged by another 
20,000 sq. ft. to provide additional space 
made necessary by the store's record growth. 

Additional parking space to meet 
expanding customer needs is also being 
provided. 
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FURNITURE SHOWROOMS 
... a new setting 
in Urban Stores 

In October 1972 we brought our innovative 
furniture showroom concept to our State 
Street Store in downtown Chicago. 

The showrooms are the first of their 
kind ever to be incorporated into a full line 
metropolitan department store. 

Their success underscores the validity 
of our plans to develop furniture showrooms 
in existing department stores throughout 
our chain. 


THE DO-IT-YOURSELF 
HOME IMPROVEMENT 
CENTER 

We continued to seek new areas of opportunity 
in retailing. 

For example, in October 1972 Goldblatt's 
made a test entry into the high volume Home 
Improvement Do-It-Yourself market by 
opening a 40,000 sq. ft. store adjacent to 
our Home Center in Downers Grove, Illinois. 
We believe that placing this store next to 
the other will benefit both. Plans for 
expanding our activities in this new area of 
retailing await the result of the pilot store. 



Do-It-Yourself instruction classes, a feature 
at Goldblatt's new Home Improvement Center. 
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Pride and efficiency are motivating Goldblatt’s sales 


people to serve large numbers of customers today. 


Heart of Goldblatt's expanded computer capability 
the new IBM 370. 


OPERATIONS AND 
CUSTOMER SERVICE 


Goldblatt’s early in the fifties recognized the 
importance of the computer in retailing as a 
management tool. And we have constantly 
upgraded ourself in its use. 

In 1972 we acquired the latest generation 
of computers, the IBM 370. We can now 
perform simultaneous data processing 
operations resulting in improved operating 
efficiency and greater customer service. Our 
IBM 370 computer with its on-line data entry 
capability and virtual storage touches all 
phases of our operations, including fashion 
forecasting, big ticket inventory control and 
daily credit rating with instant authorization. 
Our present computer capacity is such that 
it permits even further enlargement of its 
use without additional equipment. While we 
are proud of our efficiency in computer 
technology we are no less proud of our people. 

Goldblatt's people still remain our most 
valuable asset. Through improved training 
programs, greater opportunity for job 
promotion, we are saying thanks in part to 
the people whose competence and loyalty 
have contributed so much to our success. 

Our Executive Training Program continues 
to attract young college graduates to 
Goldblatt’s. These young people, together 
with others selected from within the company 
ranks, provide a continuous source of 
executive talent to meet growing needs. 
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OPERATIONS 
AND CUSTOMER 
SERVICE 



Fingertip control moves merchandise through 
Goldblatt's electronically automated warehouse. 


The investment made in cost and 
time saving devices in our modem 
warehouse distribution centers, 
installed over the past few years, 
enable us to handle an increased 
volume of goods never before 
possible. In 1972 alone we handled 
20% more volume in an average 
eight-hour day without the need for 
expanded facilities or added cost. 

Freight rate increases were 
overcome in part by greater 
consolidation in the movement of 
goods from vendor to us. Improved 
planning with the merchandising 
division in the better scheduling of 
the receipt of goods has virtually 
eliminated ‘‘demurrage” charges. 

Further cost reductions were 
achieved by our inventory shrinkage 
prevention programs undertaken in 
1972 which decreased inventory loss 
over the previous year by 
approximately 18%. Our loss through 
pilferage is well below the national 
average. 



Tuneful security guard. Sensamatic alarm tape being 
removed from record at time of purchase. 






















GOLDBLATT BROS., INC. AND SUBSIDIARIES 


Consolidated Statements of Income 

for the fiscal years ended January 27, 1973, and January 29, 1972 




Fiscal Year 


1972 

1971 

NET SALES (excluding leased department sales). 

$246,793,941 

$229,322,448 

LESS: 

Cost of goods sold and expenses exclusive of items listed below (Note 5) 

Salaries, wages and employee benefits. 

Contribution to Employees' Savings and Profit Sharing Pension Plan. 

Depreciation and amortization. 

Rental expense. 

Taxes, other than income taxes. 

Interest and debt expense. 

$170,441,217 

56,408,416 

468,542 

2,243,987 

4,038,130 

5,925,070 

2,756,973 

$242,282,335 

$158,252,011 

52,524,086 

425,069 

2,151,575 

3,742,824 

5,333,994 

2,693,838 

$225,123,397 

INCOME BEFORE FEDERAL AND STATE INCOME TAXES. . 

$ 4,511,606 

$ 4,199,051 

FEDERAL AND STATE INCOME TAXES (Note 6). 

1,879,000 

1,627,000 

NET INCOME. 

$ 2,632,606 

$ 2,572,051 

NET INCOME PER COMMON SHARE. 

$.87 

$.85 

Consolidated Statements of Retained Earnings 

for the fiscal years ended January 27, 1973, and January 29, 1972 




Fiscal Year 


1972 

1971 

BALANCE BEGINNING OF YEAR. 

ADD—Net income. 

LESS—Cash dividends ($.36 per common share in both years). 

BALANCE END OF YEAR (Note 1). 

$34,296,663 

2,632,606 

(1,095,313) 

$35,833,956 

$32,819,925 

2,572,051 

(1,095,313) 

$34,296,663 

The accompanying summary of significant accounting policies and notes 
to financial statements are an integral part of these statements. 
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GOLDBLATT BROS., INC. AND SUBSIDIARIES 



CONSOLIDATED BALANCE SHEETS-JANUARY 27, 1973, AND JANUARY 29, 1972 


ASSETS 


CURRENT ASSETS: 

Cash. 

Receivables, less reserves of $2,322,000 in 
1972 and $2,098,000 in 1971 for doubtful 
accounts and unearned carrying charges. 

Merchandise inventories (Note 3). 

Prepaid expenses. 

Total current assets. 


1972 


$ 4,933,352 


44,741,250 
42,814,828 
1,243,695 
$ 93,733,125 


1971 


$ 4,721,493 


41,014,055 
40,063,491 
1,008,418 
$ 86,807,457 


CASH SURRENDER VALUE OF LIFE INSURANCE 
(face amount $820,849) (Note 2) AND OTHER INVESTMENTS... $ 819,543 $ 824,392 


LAND, BUILDINGS AND FIXTURES, at cost: 

Land. 

Buildings. 

Furniture, fixtures and leasehold improvements 


$ 7,204,621 

20,586,412 
30,664,814 
$ 58,455,847 


$ 6,819,438 
19,979,132 
28,987,692 
$ 55,786,262 


Less—Accumulated allowances for depreciation and amortization 
(including excess of tangible assets over purchase price of 


companies acquired). 25,881,027 

Net land, buildings and fixtures. $ 32,574,820 


24,473,000 
$ 31,313,262 


$127,127,488 


$118,945,111 


The accompanying summary of significant accounting policies and notes 
to financial statements are an integral part of these statements. 










































LIABILITIES AND SHAREHOLDERS’ INVESTMENT 


1972 

CURRENT LIABILITIES: 

Notes payable to banks. $ 23,400,000 

Accounts payable. 20,477,741 

Accrued liabilities. 11,961,722 

Income taxes— 

Current. 1,322,589 

Deferred (applicable to installment and revolving accounts 

receivable, etc.). 5,415,000 

Current maturities of long-term debt. 1,170,869 

Total current liabilities. $ 63,747,921 


DEFERRED FEDERAL INCOME TAXES (arising from accelerated 
depreciation) AND INVESTMENT TAX CREDIT. $ 3,250,955 


LONG-TERM DEBT (Note 1) 


$ 16,600,806 


SHAREHOLDERS’ INVESTMENT: 

Common shares, par value $2.00 per share; authorized 5,000,000 


shares; issued 3,054,538 shares, less 12,000 shares held in 

treasury at no cost; outstanding 3,042,538 shares (Note 7). $ 6,109,076 

Paid-in capital (no change during the years). 1,584,774 

Retained earnings (Note 1). 35,833,956 

Total shareholders’investment. $ 43,527,806 

$127,127,488 


1971 


$ 22,400,000 
15,974,626 
10,850,152 

215,285 

5,221,000 
1,580,517 
$ 56,241,580 


$ 2,941,343 


$ 17,771,675 


$ 6,109,076 

1,584,774 
34,296,663 
$ 41,990,513 
$118,945,111 
















































GOLDBLATT BROS., INC. AND SUBSIDIARIES 


Consolidated Statements of Changes in Financial Position 

for the fiscal years ended January 27, 1973, and January 29, 1972 


SOURCE OF FUNDS: 

Funds provided by operations— 

Net income. 

Depreciation and amortization. 

Deferred Federal income taxes arising from accelerated depreciation. 
Deferred investment credit on property additions, net of amortization 

Funds provided by operations. 

Additions to long-term debt. 

Sales of land, buildings and fixtures. 

Miscellaneous, net. 

DISPOSITION OF FUNDS: 

Maturities of long-term debt. 

Cash dividends to shareholders. 

Additions to land, buildings and fixtures. 

Additions to other investments. 

INCREASE (DECREASE) IN WORKING CAPITAL. 

INCREASE (DECREASE) IN CURRENT ASSETS: 

Cash. 

Receivables, net. 

Merchandise inventories. 

Prepaid expenses. 

(INCREASE) DECREASE IN CURRENT LIABILITIES: 

Notes payable to banks. 

Accounts payable. 

Accrued liabilities. 

Income taxes. 

Current maturities of long-term debt. 

INCREASE (DECREASE) IN WORKING CAPITAL. 


Fiscal 

Year 

1972 

1971 

$ 2,632,606 

$2,572,051 

2,243,987 

2,151,575 

263,000 

385,816 

46,612 

55,201 

$ 5,186,205 

$5,164,643 

— 

3,650,150 

— 

81,898 

4,849 

3,535 

$ 5,191,054 

$8,900,226 

$ 1,170,869 

$1,580,517 

1,095,313 

1,095,313 

3,505,545 

2,895,884 

— 

178,737 

$ 5,771,727 

$5,750,451 

$ (580,673) 

$3,149,775 

$ 211,859 

$ (944,690) 

3,727,195 

(716,199) 

2,751,337 

2,878,502 

235,277 

113,977 

$ 6,925,668 

$1,331,590 

$(1,000,000) 

$1,000,000 

(4,503,115) 

1,513,036 

(1,111,570) 

(779,727) 

(1,301,304) 

40,596 

409,648 

44,280 

$(7,506,341) 

$1,818,185 

$ (580,673) 

$3,149,775 


The accompanying summary of significant accounting policies and notes 
to financial statements are an integral part of these statements. 
























































AUDITORS’ REPORT 




To the Shareholders and 
Board of Directors of 
Goldblatt Bros., Inc.: 

We have examined the consolidated balance 
sheets of GOLDBLATT BROS., INC. (an Illinois 
corporation) AND SUBSIDIARIES as of January 
29, 1972, and January 27, 1973, and the related 
consolidated statements of income, retained earnings 
and changes in financial position for the fiscal years 
then ended. Our examination was made in accordance 
with generally accepted auditing standards, and 
accordingly included such tests of the accounting 


records and such other auditing procedures as we 
considered necessary in the circumstances. 

In our opinion, the consolidated financial state¬ 
ments referred to above present fairly the financial 
position of Goldblatt Bros., Inc. and Subsidiaries as 
of January 29, 1972, and January 27, 1973, and the 
results of their operations and changes in financial 
position for the fiscal years then ended, in conformity 
with generally accepted accounting principles con¬ 
sistently applied during the periods. 

SriiTim”' 



SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES 


SUMMARY OF SIGNIFICANT ACCOUNTING 
POLICIES 

(1) Principles of Consolidation—The consolidated 
financial statements include the accounts of the 
company and its wholly owned subsidiaries. All 
significant intercompany transactions have been 
eliminated. 

(2) Merchandise Inventories—Retail department 
store inventories are valued by using the retail 
inventory method which involves pricing of indi¬ 
vidual items at current selling prices and the 
reduction of the amounts so determined to the 
lower of cost or market by the application of 
departmental markup ratios. A portion (72% at 
January 27, 1973 and 71% at January 29, 1972) 
of these inventories are converted to a LIFO 
(last in, first out) cost basis for financial report¬ 
ing purposes. All other merchandise inventories 
are stated at the lower of FIFO (first in, first out) 
cost or market. 

(3) Depreciation and Amortization—Depreciation 
on buildings and fixtures, for financial reporting 
purposes, has been provided by the companies 
on the straight-line method at rates considered 
adequate to amortize their cost over their esti¬ 
mated useful lives. Leasehold improvements are 


amortized over the life of the related lease or 
estimated life of the asset whichever is shorter. 

(4) Income Taxes—Income taxes are provided by 
the companies based on income reported for 
financial statement purposes. Deferred income 
taxes arise principally from income on uncollected 
installment and revolving accounts receivable 
which is deferred for tax purposes and from the 
use of accelerated depreciation for tax purposes. 
Investment tax credits applicable to purchases 
of fixtures and equipment are amortized into 
income over the estimated useful lives of the 
related assets. 

(5) The net tangible assets of H. P. Wasson & Co., 
Inc., purchased in 1967, exceeded the purchase 
price by approximately $3,000,000. The excess 
is being amortized to income over a ten-year 
period. 

(6) Preopening Expenses—Expenditures of a non¬ 
capital nature incurred for the opening of new 
stores are deferred and amortized over a 2 year 
period following the store opening date. 

(7) Earnings Per Share—Earnings per common share 
are computed based on the weighted average 
number of shares outstanding during the year. 




















NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 


NOTES TO CONSOLIDATED 
FINANCIAL STATEMENTS 


(1) Long-term debt consists of the following: 



1972 

1971 

3 %% sinking fund 
debentures, due in 
annual install¬ 
ments of $200,000 
until January 15, 
1976, less current 
maturities. 

$ 400,000 

$ 600,000 

5% and 6% notes 
payable to insur¬ 
ance companies, 
secured by cash 
surrender value of 
life insurance.... 

501,951 

501,951 

6M% to SH% 
mortgage notes, 
due in monthly in- 
stallments of 
$42,500 in 1972 
and $44,000 in 
1971, including in¬ 
terest, less current 
maturities. 

4,812,855 

4,945,724 

734% promissory 
notes, due in an¬ 
nual installments 
of $838,000 
through Septem¬ 
ber 1, 1985, and a 
final payment of 
$830,000, due Sep¬ 
tember 1,1986, less 
current maturities 

10,886,000 

11,724,000 


$16,600,806 

$17,771,675 


The terms of the 7J4% promissory notes require 
that the company, among other things, may not 
pay dividends or reacquire its capital stock in 
excess of $2,000,000 plus 75% of net income (as 
defined) subsequent to January 25, 1969; accord¬ 
ingly, $4,016,200 is available for the payment of 
dividends. In addition, working capital must 
always be equal to the greater of $20,000,000 or 
150% of funded indebtedness, as defined. 


(2) The company has agreed with an officer that, 
upon his demise, it will, upon request, lend to 
the estate of such officer an amount not to exceed 
the face value ($520,849) of the life insurance 
policies owned by the company on the life of 
such officer. This loan, if made, would be evi¬ 
denced by a ten-year noninterest-bearing note 
secured by common shares of the company or 
other marketable securities. 

(3) The merchandise inventories have been reduced 
from the lower of cost or market on a FIFO (first 
in, first out) basis by approximately $3,657,000 
at January 27, 1973, and $3,247,000 at January 
29, 1972, to convert to a LIFO cost basis. 

(4) At January 27, 1973, the companies were lessees 
of certain operating properties, some of which 
have been subleased. Some of the leases contain 
percentage rent provisions. The net minimum 
annual rentals for leases expiring more than three 
years from January 27, 1973, are as follows for 
the periods indicated: 


Fiscal 

Number of 

Approximate 

Years 

Leases 

Net 

Ending 

Expiring In 

Minimum 

In 

Each Period 

Annual Rental 

1977-1990 . .. 

39 

$1,583,000 

1991-2000 . .. 

15 

1,329,000 

2001-2120 . .. 

11 

268,000 


65 

$3,180,000 


(5) For the fiscal years ended January 27, 1973, and 
January 29, 1972, cost of goods sold, buying and 
occupancy expenses were $174,996,445 and 
$164,708,613, respectively, including charges for 
LIFO inventory adjustments of $409,607 and 
$365,956, respectively, and selling, general and 
administrative expenses were $65,177,293, and 
$58,433,114, respectively. 

(6) Federal income taxes charged to income include 
deferred taxes of $457,000 in 1972 and $427,000 
in 1971. The effective tax rate is affected by 
certain income items (including amortization of 
the excess of Wasson's net tangible assets over 
the purchase price as explained in the Summary 
of Significant Accounting Policies) to which Fed¬ 
eral income taxes are not applicable. 

(7) In May, 1969, the shareholders of the company 
authorized an issue of 500,000 preferred shares, 
without par value, issuable in series. 
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333 South State Street Chicago, Illinois 60604 


46 STORES IN 4 MIDWESTERN STATES 


Goldblatt’s Stores 

In Chicago 

State-Van Buren 
Belmont-Central 
Broadway-Lawrence 
Chicago-Ashland 

Lake Meadows (35th & King Dr.) 
Lincoln-Belmont 
Madison-Pulaski 
Milwaukee-Kimball 
Scottsdale (79th & Cicero) 

26th & Christiana 
47th & Ashland 
91st & Commercial 

FURNITURE OUTLETS 
63rd & Halsted 
Grand & Central Park 

In Chicago Suburbs 

Addison, Illinois 
Elmwood Park, Illinois 
Hillside, Illinois 
Markham, Illinois 
Mt. Prospect, Illinois 
Niles, Illinois 
Park Forest, Illinois 

Elsewhere in Illinois, Indiana, 
Michigan, Wisconsin 

Champaign, Illinois 
Danville, Illinois 
Decatur, Illinois 
Joliet, Illinois 
Rockford, Illinois 
Springfield, Illinois 
Waukegan, Illinois 
Gary, Indiana 
Hammond, Indiana 
Mishawaka, Indiana 
Benton Harbor, Michigan 
Racine, Wisconsin 


Wasson’s Stores 

In Indianapolis, Indiana 

Monument Circle 
Eastgate Shopping Center 
Eagledale Shopping Center 
Meadows Shopping Center 

Elsewhere in Indiana 

Anderson, Indiana 
Bloomington, Indiana 
Kokomo, Indiana 



FURNITURE 

SHOWROOM 


HOME CENTERS 


Chicago, Illinois 


Decatur, Illinois 


Downers Grove, Illinois 


Mishawaka, Indiana 


Indianapolis, Indiana 


HOME IMPROVEMENT 
DO-IT YOURSELF 
STORES 

Downers Grove, Illinois 


























